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A Bit About Me

 A Bit About Me
Hello, Iʼm Greta! I am a passionate graphic designer who 
specializes in illustration and branding. My love for creative 
problem-solving, meticulous attention to detail, and clear 
communication shape my approach to every project. 

I strive to never stop learning, delivering designs that are not 
only visually compelling but also strategically aligned with 
client goals. Thank you for visiting my portfolio, Iʼm excited to 
share my work with you!

10/11/2003

612.505.2724

Duluth, Minnesota

g.feist118@gmail.com

gretafeist.com

@greta.feist & @gretas_art



University of Minnesota-Duluth | (Estimated) May, 2026
Graphic Design BFA (Studio Track), Marketing Minor

• Educated at the College of Arts, Humanities, and 
Social Sciences for Graphic Design BFA.

• Educated at the Labovitz School of Business and 
Economics for Marketing Minor.

• Maintained a GPA of 4.0 and currently resides on the 
Deanʼs List.

Software Pro�ciencyEducation

Experience

AMSOIL INC. | Superior, WI
Graphic Design Intern 
Jun. 2025 - Aug. 2025

Tweed Museum of Art | Duluth, MN
Lead Student Graphic Designer

Oct. 2023 – Present

Northwoods Confections & Gifts | Duluth, MN
Graphic Design and Marketing Intern

May. 2024 – August 2024

A Bit About Me



01 INKLING Brand Design

INKLING
Brand 
Design 
INKLING is a fictional tattoo-care brand built 
around flexible, evolving self-expression. I created 
the identity, visual system, packaging, and 
messaging to showcase a modern, empowering 
approach to tattoos, celebrating creativity and 
giving users the freedom to rethink their ink.

Primary (left) and Secondary (right) Logo









04 Choice is Beautiful Campaign

Choice is
Beautiful

Choice is Beautiful is a CSR campaign designed for 
e.l.f. cosmetics. The goal of the campaign was to 
provide financial assistance for women lacking the 
financial ability to receive the reproductive 
healthcare they need. The look and feel of the 
campaign reflects the beauty and individuality of a 
womanʼs ability to choose. Along with financial 
assistance, e.l.f would also release a Choice is 
Beautiful lipstick line encouraging the product to be 
used as a tool for protest.

Ch ice
Is beautiful

Ch ice
Is beautiful

Ch ice
Is beautiful

Ch ice
Is beautiful

02 Choice is Beautiful Campaign









This packaging project was a 
way to combine the traditional 
Nordic art of Viking Jewelry 
with Scandinavia's modern 
design focus. I created 3 
different designs, each 
representing a different jewelry 
line themed around objects for 
Nordic mythology.

NORDVIND Packaging

03 NORVIND Jewelry Packaging
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05 Northern Harmony Jazz Festival

This is a collection of promotional materials for the fictional Northern 
Harmony Jazz Festival. Designs made for the festival include posters, 
social media, postcards, and an app all centered capturing the essence
of jazz and the spirit of Duluth Minnesota. Along with promotional 
design, giveaways were also made to enhance the festival experience. 

04 Northern Harmony Jazz Festival

Northern 
Harmony

Jazz Festival









05 Recipe Cards

Recipe Cards

These cards combine the charm of grandmaʼs kitchen with 
the convenience of easy to use recipe cards. Each cards 
features an illustration of the baked good on one side with 
the other side featuring the full recipe, as well as an icon. 
The blue and pink color scheme accompany the repeated 
scalloped circles to hint at a retro feel, with the scattered 
sprinkles adding a playful element that encourages you to 
throw on the apron and start baking!









I designed these signs for my co-workerʼs wedding 
ceremony. We made 9 original signs along with 11 table 
signs. Each sign has a unique layout with a overarching 
theme meant to subtly nod to art nouveau while including 
objects that were significant to the couple such as acorns 
and leaf designs commonly seen on antique furniture at 
Glensheen Mansion, where the couple first met.

Wedding
Signage

06 Wedding Signage









Tettegouche
Signage
This was a fun project focused on designing a logo, icons 
and signage for Tettegouche State Park in Minnesota. My 
goal was to capture the cliff-side features of the park in the 
logo, carrying that style throughout the rest of the project.

07 Tettegouche Park Signage



VISITOR CENTER

RESTROOMS

HIKING TRAILS

SCENIC LOOKOUT

WATERFALL

HIKING TRAIL
3.47 MI

PARKING

PICNIC TABLES

WATER ACCESS

CAMPSITES

LOG CABINS

BIKE TRAILS

RESTROOMS MEN WOMEN

DRINKING
WATER

FIRST AID

CAUTION

Dry Conditions.
No Fire Allowed.



This was an opportunity to approach typography from a 
hand-drawn perspective. As an illustrator this was a great way 
to think of th letters as shapes and lines, using them as an image 
rather than only viewing the letters as the piece of the alphabet 
they represent. I approach this idea by using lyrics and song 
titles by the artist Hozier.

Handlettering
Design

08 Handlettering Design





Layout Design 

09 Layout Design

Sisterʼs Graduation Invitations



Roseʼs Bakery
Newsletter



The Melting Brain Magazine Article



Space Cat and the Kittens Childrenʼs Book



Professional Experience 
10 Layout Design

Tweed Museum of Art





AMSOIL - Graphic Design Intern
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Contact me to start creating!


